
humalyze. The messages

When reassurance
earns the sale
Two ways to move a customer
from hesitation to purchase.

PRESSURE SELF-ASSURANCE

"Only x products
left"

"Check out the
perfect size for you"

Makes waiting feel risky. Helps validate the choice.

What happens after the click?
A retail experiment followed purchases through returns. An early
sales lead can shrink once those returns arrive.

humalyze · 28 October 2026 1 / 3

Message examples quoted from NYU Stern [1]. Product cards and shirt are illustrative reconstructions.

https://www.stern.nyu.edu/experience-stern/faculty-research/only-one-left-price-effects-nudging-consumer-behavior


humalyze. The experiment

What got tested?

Nearly 6,000 customers
A specific product page at a large Asian fashion retailer. [1]

Customers randomly assigned different nudge messages

Pressure-based Self-assurance

Reported result [2]

Immediate sales Slightly higher Lower than
pressure

Product returns More Fewer

After adjusting sales for returns

Self-assurance was as effective as pressure.

The lesson: measure the full purchase cycle.
Return-adjusted sales still leaves profit and customer welfare to check.
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[1] NYU Stern study account. [2] Journal of Marketing Research, online 2023 / issue 2024. Qualitative
summary; exact effect sizes are not shown.

https://journals.sagepub.com/doi/10.1177/00222437231180494


humalyze. An application to test

Answer the doubt
where it appears.
Suppose shoppers keep asking about fit.

Everyday tee

S M L XL

Compare measurements

Chest · length · cut

Make the help
easy to find

Keep it beside
size selection.

Proposed redesign. The study did not test this screen.

Test one uncertainty.
Test the current page against a version with fit help.
Keep the offer stable and visitors in consistent groups.

Measure orders kept, margin and complaints.
Let the delivery and return windows finish.
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Research note: the finding comes from one Asian retailer. Test its relevance locally. Full methods and effect
sizes were not independently inspected.


